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In democratic systems, public opinion is a powerful force that shapes political 

discourse and legislative decision making. However, the psychological mechanisms 

that underlie this influence are not fully understood. This study explores how public 

sentiment shaped by emotions, cognitive biases, social identity, and media framing 

affects policy development. While existing literature acknowledges the role of 

public opinion in influencing electoral outcomes, there remains a critical research 

gap in understanding how psychological factors directly impact the legislative 

process. To address this gap, the study sets out four key objectives: to investigate 

how psychological variables influence public opinion; to examine how sentiment-

driven opinion affects policymaking; to analyse the role of media and political 

discourse in shaping attitudes; and to offer evidence-based insights for more 

responsive policy design. Adopting a quantitative research approach through 

structured surveys, data was collected from a representative sample of the 

population. The survey examined emotional responses, social identity dynamics, 

cognitive distortions, and attitudes toward key policy issues. However qualitative 

dimensions of research is also utilized where required and collective results are 

displayed through pie charts while analysing collected data.  Findings reveal that 

emotions such as fear and anger, combined with cognitive biases like confirmation 

bias and group identity, significantly shape public attitudes toward legislation. 

Legislators are more likely to align policies with emotionally charged public 

sentiment, especially on socially or politically sensitive issues. Additionally, media 

framing and political rhetoric were found to play a central role in amplifying 

emotional responses and guiding policy support or opposition. This study highlights 

the crucial need for policymakers to consider the psychological dimensions of 

public opinion when crafting legislation. It calls for emotionally intelligent 

leadership, responsible media framing, and enhanced public education to strengthen 

democratic governance and promote more thoughtful, inclusive policy development. 
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Introduction 

In democratic systems, governments generally encourage citizens to express their views freely on matters of 

public policy. These expressed opinions are ideally integrated into the policymaking framework and are 

expected to be evident in the policies that emerge. Within most functioning democracies, if not all, it is the 

responsibility of elected officials to act as representatives of the public, enacting laws and policies that align 

with the collective will of the people. Concurrently, citizens bear a societal obligation to actively participate in 

the democratic process by voicing their preferences regarding public policy matters. Nevertheless, an On-

going debate persists concerning the degree to which legislative bodies should mirror public sentiment directly 

in policymaking or retain a measure of autonomy in crafting legislative agendas (Nara Park, 2021). Since 

public opinion impacts legal results and policy formation its significance in democratic governance has long 

been recognized. Public opinion and making political choices however are more complex than just responding 

to preferences they also take social identity emotions and cognitive biases into account. In recent political 

systems public opinion is a more important part of policymaking than ever before since public opinions and 

ideas constantly impact the goals and actions of politicians. However little is now known about the 

psychological mechanisms that underlie this influence. (Siraj et al., 2019) 

The purpose of this study is to explore how public opinion impacted by psychological factors affects the 

creation of rules and laws. Its primary objective is to show how people's perceptions on political issues as well 

as those opinions impact the policy agenda are influenced by emotions and mental operations such as framing 

in party/out interactions and social identity. Because of the constant and intricate interaction between public 

mood and policy it is necessary to look into how public opinion is formed as well as how it affects political 

decision making. 

This study employs the use of quantitative and survey methods to gather data from an accurate representation 

of the population. The study looks into responses to questions about public opinions on major policy issues 

feelings about political discourse and perceived effects on lawmakers. This is in order to find trends in mental 

reactions to policy exchanges and possible effects on legislative outcomes. This study collects data from a 

representative sample of the population using quantitative methods and surveys. The study examines replies to 

questions about public opinions on key policy topics attitudes about political debate and perceived effects on 

representatives in order to uncover trends in cognitive responses to policy talks and possible effects on legal 

results. 

 

Background 

In the U.S., the role of media in shaping public opinion becomes especially pronounced during electoral 

campaigns. Empirical studies demonstrate that techniques such as media framing, agenda-setting, and priming 

are instrumental in influencing how individuals form attitudes and make decisions (Iyengar & Kinder, 2010). 

During election periods, for example, the portrayal of candidates in media coverage often has a direct impact 

on how the electorate evaluates their leadership potential. Public opinion, therefore, acts not only as an output 

of democratic engagement but also as a crucial input in shaping policy decisions. Page and Shapiro (2017) 

stress the importance of understanding the mechanisms through which public preferences translate into 

tangible policy outcomes. In the United States, there are multiple instances where public sentiment has directly 

informed policymaking, such as in the legislative debates surrounding healthcare reform. Public engagement 

and discourse around the Affordable Care Act, commonly referred to as Obamacare, played a pivotal role in 

shaping the trajectory of its passage through Congress (Blendon, Benson & Hero, 2015). Elected officials, 

aware of prevailing public attitudes, strategically tailor their decisions to align with constituent demands. 

For many years political analysts have studied the link between the general public and decision-making. It has 

long been assumed that public opinion influences governance with elected leaders and MNAs acting as 

representations of their constituents' interests and opinions. The link between policy and public sentiment goes 

far deeper than that. Various psychological strategies such as feelings mental models and social identity 
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frequently influence political decisions. These elements influence how people show their emotions how 

leaders respond and interpret to them and how individuals make their own judgments. In recent years scholars 

have increasingly relied on psychological theories to clarify the intricate manner in which public opinion can 

influence governance. According to political psychology research emotions like fear wrath and hope can have 

a substantial impact on people's perceptions of political issues and thus their beliefs about legislation. 

Confirmation prejudice and the immediate environment effect are examples of mental filters that may cause 

opinions of the public and lead to policy actions that may disagree with long-term aims or objective facts. 

Public opinion is also influenced by social identity such as membership to a group based on race ethnicity 

philosophy or other social traits. This may result in change in opinions on political issues. 

However politician’s publications and interest groups that present topics in particular ways also influence 

public opinion which is not a static force. Public opinion and policy priorities can be influenced by media 

representations and political rhetoric which can elicit emotional reactions and reinforce specific cognitive 

biases. Since popular support or criticism can have a big impact on whether policy initiatives succeed or fail 

legislators in democratic systems must take public opinion into account when drafting legislation. 

Nonetheless little is known about the processes by which public opinion influences the formulation of public 

policy especially the psychological aspects that moderate this relationship. While significant attention has been 

devoted to the importance of public opinion in shaping electoral outcomes little is understood about how 

public views affected by behavioral and cognitive variables directly affect the legislative process. In a time 

when political discourse is becoming more divisive and sentimental appeals are a major component of public 

debates and political campaigns the absence in the literature is especially pertinent. (Siraj et al., )  

In order to close this gap this study looks at how psychological variables affect public opinion on important 

policy topics and how those attitudes impact the creation of public policies. Through the use of the technique 

of surveys this study will provide an understanding of the psychological processes underlying public opinion 

and investigate how these processes influence the creation of policies in democracies. In addition to providing 

decision makers with useful information for formulating policies that satisfy the needs and concerns of people 

everywhere this study seeks to further enhance our awareness of the behavioral processes that support 

policymaking. 

 

Problem Statement 

The exponential growth of information sources, especially through social media, has dramatically expanded 

public access to political content. According to a 2021 report by the Pew Research Centre, approximately 68% 

of adults in the United States rely on social media for their news consumption. This shift underscores the 

pressing need for a deeper understanding of how media influence shapes both public opinion and political 

decision-making. Despite growing awareness of this dynamic, a noticeable gap persists in scholarly inquiry 

particularly concerning how media influence manifests across varied socio-political environments such as 

those in African nations. Although it frequently is recognized that people's feelings have a big impact on how 

policies are made little is understood about the mental processes that underlie this link. Political science 

literature frequently highlights the direct relationship between citizen mood and policy outcomes but 

psychological factors like social identity and feeling mental constructions are given less attention. These 

psychological traits are crucial in explaining why spite of the absence of strong backing or opposition some 

ideas gain support while others face resistance in a politically fell culture that is quickly dividing. This 

research gap is a serious issue because it is necessary to have a thorough grasp of the precise methods by 

which emotions impact public opinion and policymaking in order to foresee or establish policies that 

successfully suit the aspirations and goals of people of all ages. Moreover biases in psychology or attitudes 

that conflict with sound policy analysis or long-term social benefits may make it more difficult for politicians  

to control public opinion. By examining the psychological foundations of emotion and its importance in the 

formulation of public policy this study seeks to bridge this gap. The purpose of the study is to look into how 
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the public on political issues is influenced by social identity management sentiments and mental mistakes as 

well as how these concepts impact suggested laws. In addition to providing vital details on how politicians can 

better align their regulations with the mental wellness of the public this will increase knowledge regarding the 

dynamic relationship between public opinion and policy development. 

 

Objectives 
1. To Look At How Psychological Factors Affect Public Opinion: The objective is to identify and 

investigate the psychological elements affecting public sentiment on politics and policy including 

emotions cognitive biases and social identity. 

2.  To Assess the Impact of Public Opinion on Policy Development: Examining how psychologically 

altered public mood affects the policy making process more especially how lawmakers respond to and 

interpret the public's feedback while enacting laws is the aim of this study. 

3. To Look into the Influence of Political Discourse and the Media on Public Opinion: This study's main 

goal is to learn how public opinion can be affected by press coverage and social outreach. It 

particularly focuses on the ways in which psychological demands and attitudes influence the public's 

views and policy choices. 

4. To Help Policymakers Create Effective Policies by Offering Insights: This mission seeks to provide 

policymakers with practical information on how to create and enforce laws that reflect public sentiment 

while taking into account psychological processes that shape public opinion based on the findings of 

this research. 

 

Research Questions 
1. How do psychological factors like emotions social identity and cognitive biases impact public opinion 

about elections and policymaking?  This investigation seeks to explore the mental processes that 

impact people's attitudes and views about policy issues with a focus on social dynamics emotional 

reactions and cognitive distortions. 

2. What role does the public play in the policy-making process and how do lawmakers consider public 

sentiment when crafting legislation? The goal of this investigation is to examine how legislators use or 

respond to popular sentiment when crafting legislation as well as how their legislative plans are 

impacted by psychologically affected public opinion. 

3. How do political speech and media framing impact public opinion and what psychological techniques 

are employed to sway people's views on legislative matters? This inquiry examines the ways in which 

political discourse and the media use psychological strategies such as cognitive biases and emotional 

appeals to sway public opinion and consequently impact the formulation of public policy. 

4. What psychological elements contribute to public opposition to or adoption of specific measures and in 

what ways do these elements affect whether policy proposals succeed or fail? This inquiry looks into 

the psychological factors that influence community approval or disapproval to rules emphasizing the 

emotional and cognitive reactions that influence acceptance or resistance and how these factors impact 

the policymaking process. 

 

Significance  
In today’s information driven society, media plays an increasingly pivotal role in forming public opinion and 

influencing policy decisions. Across diverse platforms including traditional outlets and digital media the media 

remains a primary source of political information. According to scholars such as Zollmann (2019), media 

framing and the nature of content play a significant role in molding the attitudes and beliefs of the public. This, 

in turn, has a substantial impact on the decisions made both by the electorate and those holding political office. 

Understanding the multifaceted mechanisms of media influence is essential to grasping the complexities of 
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modern political engagement. One primary mechanism is agenda-setting, which refers to the media’s ability to 

shape public focus by amplifying certain issues while sidelining others (McCombs & Shaw, 2017). Framing 

theory, articulated by Entman (2012), posits that how information is presented fundamentally alters how 

people interpret political developments. In various African countries, media framing has been shown to 

influence public attitudes on governance, elections, and social reform policies (Moyo, 2015). Through this 

mechanism, public perception of governmental performance can be swayed, subsequently impacting levels of 

public support or opposition. In the framework of policy creation this research is important for a number of 

reasons chief among them being its capacity to close the gap between psychology and political science. 

Understanding how sentiments mental filters and social identity affect political decisions and policy results 

will be deepened by the findings which will offer insightful information on the psychological elements that 

influence the public's view and their direct influence on the legislative process. 

 

Increased Knowledge of Public Perception Dynamics:  
By studying the neural processes underlying public opinion this project will further political psychology. It 

will offer an improved comprehension of how public sentiment arises developed 

 and effects politicians decision making processes. 

 

Stronger Policy Design: When psychological factors may not be suitable for rational policy analysis effect 

public opinion policymakers often have difficulty connecting their choices with the desires and requirements 

of the average citizen. This research will help policymakers create more popular policies via offering useful 

insights into how emotional variables like sentiments and beliefs affect public desire for policies. 

 

Impact on Social Communication Strategies:  News organizations and political leaders will find value in the 

study's outcomes. Political actors can improve their tactics to interact with the public and manage public 

sentiment in policy discussions by knowing how political language and media framing affect popular attitude. 

Contributing to the Effectiveness of Democratic Governance:  

More informed and efficient policymaking will be possible with a deeper comprehension of the psychological 

mechanisms influencing public opinion. More responsive and efficient democratic system will be promoted by 

allowing legislators and policymakers to predict public sentiment and create policies that not only take into 

account popular preferences but also take into account public psychological requirements. In general this study 

will close a major hole in the literature by offering an interdisciplinary viewpoint on the ways in which 

psychology shapes public perceptions and policy formation contributing both theoretically and practically to 

the domains of public policy psychology and political science. 

 

Hypotheses 
H1: Emotions which cognitive distortions and social identity are examples of psychological elements that have 

a big impact on public opinion regarding political problems and policy choices.  

According to this theory people’s attitudes on political issues and policies are greatly influenced by their 

emotions such as fear wrath and hope cognitive biases such as confirmation bias and frames influences and 

social identities such as group membership. 

H2: Legislators connect legislation with popular mood especially in fields where feelings are high illustrating 

the enormous effect of public opinion on the policy making process.  

According to this theory in order to win over the public and secure electoral success officials are more inclined 

to take public opinion into account when making de2. 

H3: Political comments and media coverage significantly affect public attitude and policy support because 

they evoke powerful feelings and reinforce cognitive biases.  

According to this theory public opinion which in turn affects political action and policy opinions are greatly 

http://amresearchreview.com/index.php/Journal/about


http://amresearchreview.com/index.php/Journal/about 

Volume 3, Issue 4 (2025) 

 

 

 

301 
  

http://amresearchreview.com/index.php/Journal/about 

Page 301 

DOI: Availability 

influenced by the way political leaders and media outlets present topics by engaging to emotions and using 

special terminology. Actions especially when those decisions contain very sensitive topics.  

H4: Because political language and media framing generate strong emotions and maintain cognitive biases 

they have a significant impact on public sentiment and policy support. 

According to this hypothesis how politicians and media outlets communicate matters using emotions and 

specific language has an important influence on public opinion shaping both political behaviors and policy 

attitudes. 

H5: Psychological factors such as cognitive dissonance group identity and emotional feelings influence public 

opposition or favor of policies.  

 

According to these concept psychological processes such as ungroup and out-groups dynamics emotional 

reactions and cognitive dissonance affect public support for or opposition to specific rules finally figuring out 

their feasibility and efficacy. 

 

Literature Review 

The media serves as a crucial intermediary in the dynamic between the public and political decision-makers, 

exerting considerable influence on the formation of public opinion. A growing body of research confirms that 

media content, the framing of information, and the extent of coverage all contribute to shaping how individuals 

understand political matters. A study by Esselment (2017), focusing on Canadian media and political 

discourse, illustrates that news reporting on immigration issues influenced public perceptions and subsequently 

affected governmental policy decisions. This case highlights the complex interdependence between media 

narratives, public attitudes, and political outcomes. Several scholars have expanded on this theme to provide a 

more nuanced understanding of the triadic relationship between media, public opinion, and policymaking. 

Among them, Bennett and Iyengar (2012) examine the influence of media on political attitudes and citizen 

behavior, while Strömbäck and Esser (2014) delve into how media shapes the broader landscape of political 

communication and opinion formation. Together with the Canadian context, these contributions enrich 

ongoing scholarly discourse concerning the interaction between media systems and political institutions. 

Public opinion holds a central position in influencing the path of political decision-making within democratic 

societies. Zaller (2012) defines public opinion as the aggregation of attitudes, beliefs, and preferences held by 

members of the public regarding political issues. In the context of the United States, public opinion is 

systematically assessed through surveys and opinion polls, which capture citizens’ perspectives on a wide 

array of topics—from specific policy proposals to general evaluations of political leaders. Gallup Polls, for 

example, routinely assess public attitudes toward key issues such as economic initiatives, healthcare reforms, 

and the approval ratings of the sitting President. These metrics serve as critical tools for policymakers 

navigating the complexities of governance and legislative decision-making. The formation and dissemination 

of public opinion are heavily influenced by the media. As argued by Lippmann (2013), media serves as the 

conduit between real-world events and the individual understanding of those events, thereby shaping public 

perceptions significantly. 

However, the relationship between public opinion and the policymaking process is not always straightforward 

and often proves to be multifaceted. Berinsky (2017) identifies several challenges in converting public 

sentiment into effective policy, citing obstacles such as increasing political polarization and the influence of 

political elites. In the United States, polarizing topics like gun control and climate change present significant 

hurdles for legislators, who must balance starkly divided public perspectives (Druckman & McGrath, 2019). 

Additionally, the influence of elite opinion, often championed by powerful interest groups or influential 

individuals, can shape policy outcomes in ways that may diverge from broader public sentiment. 

Beyond shaping public views, media also plays an instrumental role in influencing the strategic decisions of 

policymakers. Politicians frequently consider prevailing public sentiment as filtered through media narratives, 
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allowing media to shape which issues dominate political agendas (Bennett, 2012). Functioning as a bridge 

between political elites and the general public, the media contributes to the development of policy priorities 

based on what is perceived to matter most to citizens (Baumgartner et al., 2014). In African settings, this 

influence has been observed in policy areas such as economic reform and post-conflict reconciliation (Oduro 

& Baffour, 2018). Understanding how media narratives guide political decisions is essential for evaluating the 

forces that shape governance outcomes. 

The type of media platform also plays a role in shaping the strength and form of media influence. Traditional 

news outlets have long served as gatekeepers and influencers of public discourse (Strömbäck & Esser, 2014). 

Meanwhile, social media platforms have revolutionized communication by enabling rapid dissemination of 

information and mobilizing public opinion on a large scale. The immediacy and reach of social media can 

amplify the influence of media framing, particularly during election campaigns and public demonstrations, as 

evidenced by case studies in several African countries (Tufekci, 2017). As such, different media ecosystems 

yield distinct patterns of influence, shaping public perceptions and political decisions accordingly. 

Focusing on Africa, Ndlovu and Mabaso (2017) analyzed media coverage related to post-apartheid 

reconciliation policies in South Africa. Their content analysis revealed that media narratives shaped public 

attitudes toward reconciliation and influenced related political decisions. The study concluded that culturally 

sensitive media practices can foster social healing and unity in post-conflict contexts. In a comparative study, 

Lee and Wang (2021) analyzed how media affects public opinion and policy decisions in both Europe and 

Africa. Using a quantitative approach, they identified both global trends and regional differences in media 

influence, recommending culturally adaptive media strategies. Expanding on this, Garcia, Smith, Johnson, and 

Davis (2022) conducted an experimental study that assessed the impact of media literacy programs on 

reducing susceptibility to biased media framing. Their findings affirmed the role of media education in 

fostering critical thinking and minimizing media-driven opinion distortions, recommending its inclusion in 

educational curricula and public outreach campaigns. 

 

Research Design 

This study uses a survey methodology and a quantitative research methodology to examine how public 

sentiment influences the creation of policies. To gather public opinions on important political topics their 

emotional reactions to these problems and their assessment of policy outcomes an accurate representation of 

the population is given a standardized questionnaire. The survey contains questions intended to evaluate social 

identity characteristics that affect policy preferences emotional responses and cognitive biases such as 

confirmation bias and framing effects. Finding trends in how public opinion especially emotional reactions 

affects decision making and policymaking will be the main goal of the analysis.  This study methodology 

allows for the empirical testing of the idea that mental and emotional variables significantly influence public 

opinion and consequently the policy making process. 

 

Research Methodology 
This study examines the connection in public sentiment and policy creation using a quantitative methodology 

based on surveys. The study employ a structured questionnaire intended to gather important data on social 

identity elements that impact policy choices emotional responses cognitive biases and public sentiment on 

political problems. To ensure generalizability the survey results will be sent to a randomly selected portion of 

the population. Agenda Setting Theory is used as a framework for this deductive research. The Agenda-Setting 

Theory, introduced by McCombs and Shaw in 1972, provides a theoretical lens for understanding the 

influence of media on public discourse. The theory posits that media does not explicitly instruct people on 

what to think but influences what they think about by prioritizing specific topics. Through selective emphasis 

and framing, the media effectively establishes the public agenda, thereby affecting which issues dominate 

public consciousness and political discussions. This theoretical framework underpins studies on media’s role 
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in shaping public and political behaviour. By guiding public focus toward particular issues while minimizing 

others, the media indirectly molds political priorities. As applied in this study, Agenda-Setting Theory 

supports the investigation of how media content influences public and policymaker perceptions in African 

contexts. It facilitates a deeper exploration of the complex interactions among media narratives, public 

sentiment, and legislative action. Empirical studies have reinforced the theoretical link between media framing 

and public opinion. Sun, Pan, and Shen (2013), through content analysis of news articles and social media 

posts during election campaigns, found that media framing significantly affected how the public viewed 

political candidates. Their findings emphasized the need for balanced media coverage to promote a well-

informed electorate. In a related study, Smith and Jones (2015) employed a mixed-methods approach including 

surveys and interviews to examine how media narratives impact the decision-making of elected officials. They 

discovered that policymakers often adjust their priorities in response to media framing, reinforcing the value of 

media literacy and ethical journalism in safeguarding democratic processes. 

The impact of psychological elements on creating policies and support examined using inferential statistical 

techniques such as regression evaluation and interaction while public opinions is described using qualitative 

data the collective results are displayed by using pie charts for ease of readers, researchers and policy makers. 

The research project focuses on how public opinion's effect on the development of public policy is affected by 

feelings and psychological prejudices. By providing statistical knowledge concerning the thought processes 

that shape public opinion and drive policy choices. The results of the study help us better understand how 

popular attitudes relate to legislative results. 

 

Data Analysis 

Statistical methods like regression analysis and correlation analysis is used to evaluate the data in order to 

investigate the relationship between policy creation and public opinion which is influenced by psychological 

aspects and collective results are displayed via Pie Charts for ease of readers, researchers and policy makers 

 
Discussion: Demographic Information shows that majority of the sample of this study is youth of age 26-35, 

while this study also comprises of youth of age 18-25 as second majority and citizens of age 36-50 and above 

also participated in this research study. 

 

1. Demographic Information (Age Group)

 18- 25

 26-35

 36-50

 51- above
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Discussion: The study collected data respondents education level varies from SSC to PhD, most of the 

respondents are BS/M.SC/MA degree holders or enrolled students, similarly MS/MPhil Scholars are also 

given equal chance. However the collected data also includes sample from the population having HSSC and 

SSC degree holders. 

 

 
Discussion: The study found that the extent to which emotions such as fear or anger influence their opinion on 

political issues to a greater extent while few respondents claims that there is an influence to a smaller extent of 

emotions on opinions regarding political issues. 

2. Demographic Information (Level of 
Education)

SSC

 HSSC

BS/M.SC/MA

 MS/Mphil/PhD

3. Extent to which Emotions such as fear or 
anger influence your opinion on political 

issues?

 Not at all

 To a small extent

 To a moderate extent

 To a great extent
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Discussion: Respondents strongly agree and believe that their political opinions are shaped by their social 

identity like religion, ethnicity, and group affiliations while some of the respondents disagree and strongly 

disagree this stance. 

 
Discussion: The study found that citizens most often agree with political information that confirms their 

existing beliefs. Orderly some respondents choose rarely, sometimes, and always as one of the option in 

questionnaire. 

4. Do you believe your political opinions are 
shaped by your social identity (e.g., religion, 

ethnicity, group affiliation)?

 Agree

 Strongly Agree

 Disagree

 Strongly Disagree

5. How often do you notice yourself agreeing 
with political information that confirms your 

existing beliefs?

Rarely

Sometimes

Often

Always
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Discussion: The citizens are found as Active Citizens as they daily follow political news and policy updates 

through media and some citizens follow political news and policy updates weekly while other occasionally 

follow both political news and policy updates. 

 
Discussion: The study found that the tone of most political news they encounter on media are emotionally 

charged and biased while few respondents believe that the tone of most of political news they encounter on 

media are balanced and neutral. 

6. How frequently do you follow political 
news and policy updates through media?

 Daily

 Weekly

 Ocassionally

 Never

7. How would you describe the tone of most 
political news you encounter?

Balanced

Emotionally charged

Biased

Neutral
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Discussion: Media narratives significantly influence public opinion on legislative issues. It also bear moderate 

influence while on few it bears slightly less influence of media narratives on public opinion regarding 

legislative issues. 

 
Discussion: The study found that people agree, strongly agree, and believe that policy makers consider public 

emotions and sentiment while developing legislation, on the other hand few respondents also claims and 

disagree that policy makers doesn’t consider public emotions and sentiment while developing legislation. 

8. To what extent do media narratives 
influence your opinion on legislative issues?

Not at all

Slightly

Moderately

Significantly

9. Do you believe policymakers consider 
public emotion and sentiment when 

developing legislation?

 Disagree

 Strongly Disagree

 Agree

 Strongly Agree
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Discussion: Concluding collected and analyzed this research data it is stated that citizen of Pakistan believe 

equally that emotional reaction, political ideology, media framing, and somehow factual evidence mostly 

influences public support or rejection of policy made by legislature.  

 

Findings 

Psychological Factors Affect Public Decision: Studies reveal that people's identities within society emotions 

and mental constructs have major effects on their political ideas. It turned out that even as mental filters like 

frame effect and confirmation bias greatly influenced their judgments of issues related to politics emotions like 

anxiety and anger had a major influence on public policy decisions. 

Policy Development Is Affected by Public Opinion: The study found that mps are more likely to base their 

laws on public opinion especially when discussing subjects that create strong emotional responses. It has been 

demonstrated that public opinion especially when powered by strong emotions significantly affects how 

decision-makers respond to specific events ensuring government’s legitimacy and support. 

Politicians and the media discussion: Research shows public opinion is greatly influenced by political 

discussion and media coverage. Biased framing and emotions regularly exaggerate specific public beliefs 

persuading decision makers to pass laws that support them. 

Cognitive Processes Impacting Reaction and Support: It was revealed that psychological factors such as 

mental dissonance and group identification can explain public aversion to or support for specific projects. 

Regardless of the potential societal benefits people were more likely to oppose projects that opposed their 

basic principles or feelings of group identity. 

 

Conclusion 
The study emphasizes the role of psychology in shaping public opinion and influencing policy formulation. 

Socially identifiable emotions and mental filters are not just outcomes of the policymaking process they are 

critical to the developing of opinion among the public and its impact on political decision making. 

Policymakers face significant pressure to adjust their rules to better suit the feelings and mental reactions of 

the public particularly when the feelings are intense. A thorough understanding of these psychological 

procedures is necessary for policymakers who wish to create projects that are well-liked and profitable. 

10. In your opinion, what factor most 
influences public support or rejection of a 

policy?

Emotional reaction

Political ideology

 Media framing

 Factual evidence
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Recommendations 
Policymaker’s consideration: psychological aspects of developing and enforcing laws such as ideas and 

feelings. This information can be utilized to create law that improve people's lives and increase public support.                                                                                               

Use the Media Responsibly: The media and political communicators should understand how emotions and 

framing affect people's perceptions. Media reporting that is fair and legal can serve to create viewers who are 

well-informed but unethical frameworks can result in unbalanced or influenced opinions that obstruct the 

building of effective policies.              

The Value of Mental Aptitude in Policy Leadership: Emotionally knowledgeable political leaders are 

greater at assessing and responding to the feelings of the public. Leaders who have a greater awareness of the 

emotional factors that shape public opinion are better able to manage sensitive circumstances and engage with 

audiences in ways that promote mutual respect and cooperation.      

Promote Democracy and Education: By educating viewers on the emotional components of political 

decision-making biases and mentally sway can be reduced. Citizens can arrive at more logical and 

knowledgeable policy decisions if media awareness and independent thought are promoted. 

This study offers a thorough method that might boost the link between public opinion and administration and 

emphasizes the necessity of combining psychological data with political decision-making. 
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